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Organisations of all sizes are becoming increasingly 
aware of the impact that their activities and operations 
have on the environment and, in consequence, on our 
planet and our communities. Because of this, 
eco-efficiency and sustainability are as important today 
as investing in staff and adopting the latest technologies.

Many businesses believe that their carbon footprint is 
negligible. But even organisations that are not directly 
involved with manufacturing and production have an 
environmental impact because every business activity 
uses the planet’s valuable and limited resources.

Why is this important?  
The truth is that climate change affects us all and 
reducing the amount of carbon that enters the 
atmosphere is a central element of the United Nations’ 
Sustainable Development Goals. But it’s not just about 
‘doing the right thing’. From a very practical business 
point of view, customers are increasingly looking for 
suppliers that have made – and are demonstrating – a 
commitment to sustainability. 

WHAT’S YOUR 
ENVIRONMENTAL IMPACT?

Indeed, businesses tendering for many public and 
private sector contracts are now required to provide 
evidence of environmental leadership. As a result, 
organisations that can show they are actively practising 
carbon offsetting and they have a coherent Corporate 
Social Responsibility (CSR) programme in place are 
reaping big commercial benefits. In short, never has 
‘doing the right thing’ been so important for businesses!

It’s a cold hard fact that the only way businesses can 
control and reduce their carbon footprint is to take 
positive action. But how do they go about this? Toshiba 
TEC has carefully considered this challenge and, as a 
result, has made changes to its operations that offset all 
of the carbon associated with the manufacture, delivery 
and use of its products.

 
This paper shares the valuable experience that 
Toshiba TEC gained as a result of its efforts—
showing how your organisation can go ‘Carbon 
Zero’, and why it should.

Who has a carbon footprint?
Carbon footprint is the total amount of greenhouse 
gases – gases that contribute to global warming – 
produced by the activities of an individual or a business. 
Although carbon dioxide (CO2) is not the only 
greenhouse gas, for the sake of convenience the 
emissions of other gases are usually converted to the 
equivalent amount of CO2 that would produce the same 
global warming effect. This means that a carbon 
footprint can be expressed as a single figure – usually 
tonnes of CO2e (which literally means carbon dioxide 
equivalent).

With this in mind, it’s now easy to see that every one of 
us as an individual has a carbon footprint – almost all of 
our everyday activities like driving our cars, heating our 
homes or using our computers will directly or indirectly 
result in carbon emissions. The same is true of 
businesses. Every business has a carbon footprint and 
even seemingly innocuous operations like printing 
documents contribute to that footprint.



Why is reducing your business’s carbon footprint 
important?
As we’ve seen, carbon footprint measures the quantity 
of greenhouse gases a business releases into the 
atmosphere. These gases increase global warming and 
therefore lead to climate change. It is predicted that if we 
continue to emit greenhouse gases at the current rate, 
by the end of the 21st century the global temperature 
could rise between 0.5°F to 8.6°F, with a likely increase 
of at least 2.7°F*. 

This would have devastating consequences, making it 
increasingly difficult, for example, to feed the world’s 
population. Such a temperature rise could also produce 
a rise in sea levels around the world that would make 
many of our great cities – and even more smaller coastal 
communities – uninhabitable. For the sake of the planet, 
we need to stop this from happening and our best hope 
of doing this is for us all, businesses and individuals 
alike, to minimise our carbon footprints – and to start 
doing so right now.

Sourcing environmentally responsible products
One of the most effective ways businesses can reduce 
their carbon footprint is to make sure that they buy and 
use only environmentally responsible products. This 
means more than buying equipment that is 
environmentally efficient in use – although that is, of 
course, essential – it also means buying equipment that 
has been manufactured and supplied using methods 
that are environmentally efficient. There’s little to be 
gained by buying a product that has low environmental 
impact in use if the processes used to manufacture it are 
environmentally damaging.

The first step, therefore, in sourcing environmentally 
responsible products is to look for manufacturers and 
suppliers that not only claim they are committed to 
protecting the environment, but can also demonstrate 
this commitment. Excellent indicators are membership 
of schemes like the United Nations Global Compact, and 
the ability of the company to provide a clearly stated 
environmental charter, setting out its aims and 
commitments. Ideally, the company should also be able 
to present a clear environmental vision for the future, 
complemented by practical actions.

The next step is to consider the products and, in 
particular, to look for evidence that they have been 
designed from the ground up with environmental 
efficiency in mind. 

This evidence will, of course, vary depending on the type 
of product under consideration. In the case of printing 
devices, however, which is a particular area of expertise 

for Toshiba TEC, features to look for might include an 
energy save mode that turns the power off automatically 
when the device is not in use; duplex printing that allows 
printing on both sides of a sheet of paper, thereby 
potentially cutting paper usage by up to 50%; an N-up 
feature which makes it possible to print several pages of 
a document on a single sheet of paper, delivering even 
more paper savings; a scan-to-file option so that 
documents can be digitised and the paper originals 
recycled; and a 100% toner recycling option.

Carbon offsetting
Even with the best equipment from the most 
environmentally aware suppliers, complemented by 
environmentally responsible operating practices, it is 
impossible for businesses to reduce their carbon 
footprints to zero. There is, however, another way of 
alleviating the environmental impact of business 
operations – carbon offsetting.

Carbon offsetting involves businesses investing in 
carbon reduction projects that save the emission of, or 
absorb, a specified amount of CO2, which is known as 
the carbon offset. When a business invests in carbon 
offsetting to the point where the carbon offset it is 
supporting is equal to its own carbon footprint, it 
becomes ‘carbon neutral’ or ‘carbon zero’. In effect, this 
means that its activities make no net contribution to the 
level of greenhouse gases in the atmosphere.

An effective carbon offset project can go much further 
than carbon reduction, with many projects bringing 
notable community and environmental co-benefits, 
further strengthening your environmental credentials as 
well as contributing to the UN’s Sustainable 
Development Goals.

* Reference:  https://www.epa.gov/climate-change-science/
future-climate-change
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Carbon zero in practice
There is a huge number of carbon reduction projects in 
which businesses can invest as part of a carbon-
offsetting programme, but among the best are Gold 
Standard projects. The Gold Standard, supported by the 
WWF, the world’s leading independent conservation 
organisation, is the most rigorous certification standard 
globally for carbon offset projects. It ensures that energy 
efficiency and renewable energy projects genuinely 
reduce CO2 emissions, and that the projects provide 
benefits to the local population.

As examples of Gold Standard carbon reduction 
projects, some of those in which Toshiba TEC has 
chosen to invest are the African Energy Efficiency Stove 
project, which provide energy-saving cooking stoves for 
Kenyan villages, reducing firewood usage by 50% and 
indoor smoke pollution by 70%, and the Ugandan 
Borehole Rehabilitation project, which is providing clean 
water to Ugandan communities. Toshiba TEC also 
supports the Brazilian Forestry project. A Verified 
Carbon Standard Project, this promotes sustainable 
forestry management and avoided deforestation, and is 
providing invaluable protection for the Amazon 
rainforest.

Businesses interested in engaging in carbon offsetting 
are, of course, free to choose for themselves the projects 
they support, but some enlightened suppliers, of which 
Toshiba TEC is one, can provide assistance in the form 
of simple yet effective opt-in offsetting schemes.

Using sustainability to drive your business
It would be easy to think that the measures needed to 
reduce the carbon footprint of your business would drive 
up costs, reducing your competitive edge and your 
profits, but this is not borne out in practice. In fact, 
companies almost invariably find that a positive and 
committed approach to Corporate Social Responsibility 
(CSR), which includes taking steps to reduce carbon 
footprint, actually improves their competitive position 
and helps them attract more business.

This is largely because of the ever-increasing interest in 
sustainability among the public in general and the 
business community in particular. Organisations that 
ignore environmental issues and fail to include 
sustainability among their normal working practices run 
a very high risk of damaging their reputations and their 
future prospects. In addition, they are likely to find 
themselves unable to meet the pre-qualification 
conditions that are now set down in many tender 
invitations for large and lucrative contracts from 
organisations in both the public and private sectors.

But what of the costs involved in carbon footprint 
reduction?  
In reality, many environmental and sustainable working 
practices actually improve efficiency, not least by 
helping to reduce waste and promoting more effective 
operation. In addition, the new working practices often 
improve morale and, in some instances, they may even 
qualify for tax incentives.

It is true that adopting these practices will usually involve 
working in new ways, and that a certain amount of 
investment may be needed, at least initially. Your 
investment and your effort will most certainly be 
rewarded, however, with benefits that go straight to your 
bottom line. There is just one proviso: to enjoy these 
benefits, your business must commit wholeheartedly to 
CSR – paying lip service just won’t do!



Ten Top Tips for Reducing your 
Carbon Footprint
1. Greenhouse gas emissions – usually measured in terms of 

carbon footprint – are damaging our planet. We can’t ignore 
them and we can’t afford to delay making changes that will 
reduce them.

2. All businesses have a carbon footprint, therefore all 
businesses have a responsibility to reduce their carbon 
footprint. This is part of their commitment to corporate 
social responsibility (CSR).

3. Businesses can only reduce their carbon footprint by taking 
positive action. Reductions won’t happen of their own 
accord, and they won’t happen by accident or by luck.

4. Working with environmentally responsible products is a very 
effective way for businesses to reduce their carbon 
footprint. But it’s essential to consider the environmental 
impact of manufacturing the product as well as that of using 
it.

5. Suppliers of environmentally responsible products should 
be able to demonstrate their own commitment to carbon 
reduction, and should be able to explain how their products 
will help you reduce your environmental impact.

6. Few businesses can reduce their carbon emissions all the 
way to zero, but all can participate in carbon offsetting by 
investing in projects that save the emission of, or absorb 
CO2.

7. Choose a carbon offset project that goes beyond carbon 
saving and provides additional community and 
environmental co-benefits. Some of the best carbon 
reduction projects are those that meet the Gold Standard 
supported by WWF, the leading global conservation 
organisation.

8. The best suppliers of products for business use – including 
Toshiba TEC – have carbon offsetting schemes that are 
readily available to their customers.

9. Businesses that ignore the need to reduce their carbon 
footprint are likely to find their reputation damaged and are 
also likely to be locked out of lucrative tenders and 
contracts.

10. Reducing carbon footprint may involve costs, but these 
costs will be very quickly recovered because of improved 
business efficiency and enhanced competitive standing.
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Carbon Offsetting A scheme whereby the carbon footprint of an operation is compensated by the 
absorption or reduction in emissions of carbon elsewhere.

Carbon Zero An arrangement where the carbon footprint of an operation is completely compensated 
by carbon offsetting, with the result that the operation has, in effect, zero net carbon 
emissions.

Climate Change Change in the Earth’s climate as a result of the release into the atmosphere of 
greenhouse gases that increase the amount of heat captured from the sun.

CSR Corporate Social Responsibility, also known as corporate conscience or corporate 
citizenship. A business approach that contributes to sustainable development and 
minimises harm to the planet and its people.

Gold Standard A WWF-supported standard for carbon offset projects, which includes external 
auditing of the projects.

Sustainability A long-term strategy focused on meeting the needs of the present without 
compromising the ability of future generations to meet their own needs.

Sustainable 
Development Goals

A United Nations initiative that sets 17 measurable Sustainable Development 
Goals (SDGs), ranging from ending world poverty to achieving gender equality and 
empowering women and girls by 2030.

WWF World Wildlife Fund – the world’s leading independent conservation body.


